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Abstract 

The amount of graduates that leave Maastricht after graduation is higher than in other major 

Dutch university cities. This paper looks at the question: What are the major factors that 

determine the desire of the Maastricht University (UM) students to stay in, or leave, 

Maastricht upon graduation? Understanding of these factors can help Gemeente to develop 

policies to retain highly educated graduates, who can boost the development of the city. This 

research also aims to analyze Maastricht’s prospective policy of developing creative and 

cultural industries (CCIs) in relation to graduates’ intention to stay. Through primarily 

quantitative survey of 612 current UM students, the paper arrives at the following 

conclusions. Faculty, nationality and career intentions play an important role in graduates’ 

choice. Specific aspects of Maastricht, such as job opportunities, international nature, 

connection of the respondents to Dutch culture, creative and cultural places, as well as 

knowledge of Limburgse are major factors that encourage some respondents to stay in the 

city upon graduation. The development of CCIs, especially entrepreneurship has a potential 

to increase the graduates retention rate. However, different groups of students are interested 

in different CCIs. The implications of this and other findings are analysed and formulated as 

recommendations to the municipality. 
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Introduction 

The province of Limburg has experienced slow economic growth after the decline of 

traditional industries (Oudendijk, 2011). Maastricht University (UM), established in 1976, 

was meant to bring human capital and contribute to the development of the city and the 

province. UM has managed to excel in rankings, thereby becoming one of the top young 

universities in Europe. It has also attracted a significant number of the international students. 

However, very few of them choose to stay in Maastricht after graduation and prefer to move 

back home or to other Dutch cities with more economic opportunities (Oudendijk, 2011). 

Hence, the city is experiencing a brain drain of the highly educated individuals who could 

boost its economic growth. The students who choose to stay in Maastricht often come from 

smaller cities and villages in Limburg (Smeulders & Latten, 2009) causing the brain drain 

from the small cities and rural areas of the province. In order to develop an effective policy to 

retain students, the Gemeente first needs to understand the reasons behind graduates’ choice 

of cities to live in. This paper aims to explore the question:  What are the major factors that 

determine the desire of the Maastricht University students to stay in, or leave, Maastricht 

upon graduation? There are four suggested hypotheses. The decision to stay/leave is 

determined by (1) economic opportunities; (2) Maastricht’s cultural places (pubs, venues) 

and creative industries; (3) international character of the city and (4) country of origin of the 

respondent.  

 Maastricht’s municipality is also currently trying to invest into the development of 

creative and cultural industries. The growth of a knowledge economy requires innovation 

which goes hand in hand with the development of the human capital. As suggested by the 

literature reviewed in this paper, a number of theories, such as that of Florida (2002) show 

that the presence of a creative class can boost the economic development of a city. This is 

what Maastricht’s economic development would also require. However, this development 

could only occur in a virtuous cycle. Human capital is needed to launch development of these 

industries. In this context, UM can be the perfect provider for the starting phase of creative 

and cultural industries (CCI) development. However, under the status quo, graduate retention 

rates in Maastricht are much lower than the Dutch average. Hence, the sub-research question 

is: Can the development of cultural and creative industries in Maastricht enhance the desire 

of UM students to stay in the city upon graduation? For this, the explored hypothesis is the 

following: the development of CCIs can enhance the student desire to stay in Maastricht upon 

graduation by (1) creating new jobs and (2) providing interesting leisure opportunities.  
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 The paper first addresses the definition of CCIs and explains the context of the 

Maastricht University. Secondly, it looks into the literature review. The next sections explain 

methodology and data analysis of the study. They also discuss the findings and the qualitative 

data. The fourth section includes recommendations to the Gemeente. The paper arrives at the 

conclusion that UM graduates’ intention to stay in Maastricht is determined by a respondent’s 

faculty, nationality and career intentions. Other important factors include job opportunities, 

international nature, connection of the respondents to Dutch culture, creative and cultural 

places, and knowledge of Limburgs. Respondents have different reactions to the development 

of various CCIs. However, in general CCI’s development is viewed positively. The 

qualitative data illustrated the importance of CCIs in job creation and provision of leisure 

opportunities for the respondents.  

Creative and cultural industries  

In terms of the conceptualization, the paper adopts the definition of creative and cultural 

industries of the UK government, which is broader than that of the Netherlands. CCIs are 

“those industries that are based on individual creativity, skill and talent, and which have the 

potential to create wealth and jobs through developing intellectual property” (British Council, 

n.d.). This includes entrepreneurship, the technological sector, arts, fashion, music etc. In a 

nutshell, these are the industries that involve the creation of something new and are likely to 

lead to innovation.  

Maastricht University   

This research focuses on current UM students rather than on the middle-aged creative class 

from other cities. Young people are more likely to migrate because they have a longer 

potential payback period and are usually not yet bound by marriage and family (Plane, 1993; 

Venhorst, van Dijk & Wissen, 2010). In the Netherlands, most of the graduating Bachelor’s 

students choose to pursue the Master’s degree at the same university, but this percentage is 

much lower for Maastricht (Venhorst et al., 2010). The Dutch Randstad area is experiencing 

a population growth while Limburg is suffering from its decline (Jong & Duin, 2010; Jong & 

van Agtmaal-Wobma, 2008). This happens due to the aging population and increased 

outward migration of youth to the Randstad area. The study by Buitenhuis (2010) shows that 

Maastricht area lags behind in retaining university graduates, when compared to other Dutch 

regions. UM graduates are unique when compared to the rest of the country due to the fact 

that more than 30% of them move abroad after graduation (Venhorst et al., 2010). As one of 

the world’s most international universities, UM has high percentages of German and Belgian 
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students. They are often a subject to return migration upon graduation (Pellenbarg and Van 

Steen, 2009).  

Haapanen and Tervo (2009) have shown that residents of the area who pursue 

education in the same region are less likely to migrate than those who came to the university 

from other provinces or countries. According to Smeulders and Latten (2009), graduates that 

originate from Limburg, have the strongest relationship to their province. However, they 

often have to move due to the disadvantageous economic factors of the Randstad. Most of 

Maastricht University graduates do not come from the city itself. However, their choice to 

come to UM in the past was at least in part influenced by the favorable attitude to Maastricht 

as a city. Hence, the Gemeente can harness this interest and encourage recent graduates to 

stay in order to boost the city’s economic development. 

Universities play an important role as a primary supplier of human capital to the 

regions due to the ability of encouraging immigration of academically successful individuals 

(Faggian & McCann, 2006, 2009). While the first part of the task of attracting young people 

to come to Maastricht is achieved, retaining them after graduation is not an easy task. For 

instance, studies on the Pittsburgh region in the US, a region that does not succeed in 

retaining students, have identified lack of professional development and few opportunities for 

women and minorities as a push factor from the region (Hansen, Ban & Huggins, 2003). The 

purpose of the study of UM graduates’ intention to (not) stay in Maastricht is to help the 

municipality retain them right after graduation. Prior studies have shown that the propensity 

to migrate outside of the university region decreases with each year of living in a city 

(Haapanen & Tervo, 2009). Hence, retaining students after graduation can help to make them 

stay for prolonged periods of time and contribute to the development of the region.  

Literature review  

In a knowledge-based economy there is a move from traditional factors of production to 

individuals’ knowledge and skills as the major determinant of the country’s development 

(OECD, 2006, 2007). According to Faggian and McCann (2006), innovative regions that are 

rich on technology and ideas, tolerant, economically competitive and have universities and 

research centers encourage recent graduates to stay. The classical endogenous growth model 

suggests that sustained economic growth in the city is caused by the growth of human capital 

(Lucas, 1988). This is further supported by the research of Barro and Sala-i-Martin (1995) 

who show the positive correlation between investment into education and economic growth. 

The human capital theory argues that highly educated and innovative persons are more 

important to a region’s economic development than a reduction of costs of doing business 
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(Florida, 2003). According to Fielding’s (1992) escalator effect, economically central regions 

attract talented individuals by providing them opportunities for quick upward mobility. 

American studies suggest that highly educated individuals between the age of 20 to 35, 

regardless of the marital status, move to places with favorable business environments (Chen 

& Rosenthal, 2008). There is also similar evidence on migration trends of highly educated 

individuals away from the peripheral to the economically central regions of the country in 

Finland (Ritsila & Haapanen, 2003), Italy (Conigilo & Prota, 2008) and in the United 

Kingdom (Faggian & McCann, 2009).  

Although it is easier for young university graduates with no families or property to 

migrate, migration is still a complicated and costly task (Sjaastad, 1962). Consequently, it 

may be easiest for recent graduates to either stay in the city where they have perused their 

degree or return home. Migration to a different place would then occur only because of 

strong structural push factors such as high unemployment rates; or pull factors, which can be 

unique to every individual, such as the desire to explore the world. Coniglio and Prota (2008) 

discovered that graduates of certain specializations such as business and engineering often 

migrate from peripheral regions of the country due to the lack of employment opportunities 

outside of that country’s economic center. Graduates with arts degrees, conversely, are more 

likely to stay due to the similar job opportunities across a country.  

The paper – Cities and the creative class – written by Florida in 2003 provides a basic 

framework for the analysis. Florida argues that firms tend to cluster around hubs of highly 

talented people in order to exploit this human capital for economic gains. Henceforth, 

encouraging innovative people to move to a city can boost its economic growth by attracting 

new firms. Creative capital theory is different from the human capital theory, because it 

argues that highly educated people often consider innovation, diversity and tolerance as most 

important factors to move to a city (Florida, 2003). According to Florida (2003), the creative 

class consists of people who strive to create new and meaningful forms, such as scientists and 

engineers, artists and analysts, etc. In recent years, these people have shown a tendency to 

move to creative cities, away from traditional corporate centers (Florida, 2003). Based on this 

framework, Florida (2003) developed ‘3Ts’ of economic development: technology 

(innovation and high-tech concentration), talent (those with bachelor’s degrees and above) 

and tolerance (openness, diversity and inclusivity). In this model, open and diverse 

environment allows talented denizens to collaborate and exploit their potential to the fullest, 

while using the available technology and further enhancing innovation within a city.  
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 Florida (2002) argues that creativity is inherent to innovation and economic growth. 

The creative class is mobile and is likely to migrate until their needs are fulfilled. However, a 

big criticism on Florida’s theory is that it is limited only to the North-American context. In 

Western and Northern Europe the social welfare systems within countries are more equalized 

between different regions (Asheim and Hansen, 2008; Andersen, Hansen, Isaksen & Raunio, 

2008). Glaeser (2004) criticizes Florida’s theory by stating that highly educated workforce is 

more important than the creative class to regional development. The difference between the 

two is that a person can be a representative of the creative class without receiving higher 

education. At the same time, higher education may lead a person to be a great employee, but 

not to come up with their own creative ideas. In some European countries like Sweden and 

Finland the creative class and human capital are highly correlated with 0.94 and 0.96 

respectively (Hansen & Niedomysl, 2009). 

 In Sweden, most highly educated people migrate in their mid and late 20s to cities 

with high-ranking people climate for education (Hansen & Niedomysl, 2009). Hence, 

according to Swedish researchers, this group of people turns into a creative class upon 

migration rather than coming into town with an already developed ‘creative’ identity. Their 

study also shows that the city’s cultural environment and lifestyle are not important factors 

for the choice of a city (Hansen & Niedomysl, 2009). However, employment and social 

reasons such as proximity to family are the key reasons for Swedish migration. The research 

on 11 European cities also accentuates the difference between American and European 

contexts. In Europe, cultural and institutional constrains such as the knowledge of language 

serve as deterrent factors to the mobility of the creative class (Martin-Belot, Grosetti, Eckert, 

Gritsai & Kovacs, 2010). Consequently, in Europe soft factors such as a lively cultural scene 

are less important to the respondents than hard factors such as wages. Prior studies by 

Gottlieb and Joseph (2006) in the United States and by Détang- Dessendre (1999) in France 

and Venhorst et al. (2010) in the Netherlands show that young graduates deem economic 

consideration to be the most important one when choosing the location. Interestingly, out of 

the 11 surveyed cities, Amsterdam denizens were most likely to identify soft factors as the 

key ones to their choice (Martin-Belot, Grosetti, Eckert, Gritsai & Kovacs, 2010). Their 

findings show that European creative workers are not significantly more mobile than the rest 

of the continent’s labor force. This happens due to both cultural and institutional deterrent 

factors, such as differences in healthcare systems or bureaucratic procedures for migration. 
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Methodology 

In order to answer the research question, the research team developed a mixed survey with an 

emphasis on quantitative questions. Initially, the population included both UM and Zuyd 

Hogeschool students. However, due to the lack of respondents from the latter, the scope of 

the research had to be limited to UM students only. The preliminary survey was developed 

and distributed at the Maastricht Conference on the Cultural and Creative Economy in 

September, 2016. However, some questions were later changed based on the suggestions in 

the surveys and those 30 responses had to be excluded from the analysis for the purpose of 

consistency. The final survey included 17 (18 for Dutch respondents) anonymous questions, 

with 14 (15 for Dutch) being the mandatory quantitative questions and 3 optional qualitative 

ones. For the quantitative questions, 10 (11 for Dutch students) were categorical, one – 

continuous (age) and 3 – ordinal, measured by the 5-point Likert scale. 

The final survey, created in Qualtrics, was distributed amongst the students of 

Maastricht University through social media and via the course coordinators of core courses. 

As a result, 723 responses, representative of five faculties, except for Psychology (FPN), 

where collected. After filtering the data, there remained 612 fully filled in questionnaires. 84 

excluded responses that were not fully completed. Others included underrepresented groups, 

which did not have enough responses in order to make generalizations: 5 from Zuyd 

Hogeschool, 5 from other universities, 2 from graduated students, 3 from those doing their 

PhDs, 3 from other degrees and 9 respondents from the FPN. The rest of the responses were 

downloaded from Qualtrics and analyzed through SPSS. The major types on analysis 

included multinomial logistic regression and descriptive statistics. The multinomial logistic 

regression was used because the major dependent variable – intention to stay in Maastricht – 

was nominal with three options: stay/not stay/undecided. After excluding the responses 

mentioned above, the analysis has met the conditions of a sample size and absence of 

multicollinearity and outliers, necessary for the multinomial logistic regression.  

For the quantitative analysis, a number of independent variables were used (see 

Appendix 1). These include gender, faculty, nationality, degree, age, year of graduation, 

future career interest, factors encouraging/discouraging desire to leave/stay in Maastricht and 

development of the CCIs influencing the desire to stay. Responses to the qualitative questions 

are not used in the data analysis section, since their results are not generalizable. Instead, they 

are imbedded in the discussion and qualitative data section.  
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Data analysis  

The first analysis involved the multinomial logistic regression with the intention to stay in 

Maastricht as a dependent variable. Independent variables included the degree, gender, 

nationality, faculty and career interests of the respondents. All of them were analyzed in the 

same table to ensure that SPSS would account for the interactions between the variables. The 

significance was set at p=0.05, common to research in social sciences. For nationality, Dutch 

was set as a logical reference category. The findings show that Germans are less likely to stay 

in Maastricht upon graduation than the Dutch. They are also more likely to be undecided 

about their intention compared to the Dutch. For other nationalities, such as Belgian or 

French, there was no statistically significant difference. There was also no statistically 

significant difference across the gender dimension 

(Appendix 2).  

For faculties, FHML was chosen as a reference 

category, because it had the highest percentage of 

students wanting to stay in Maastricht based on 

descriptive data. It is also the only faculty with a non-

social science focus in the analysis, making it the logical 

reference category. There was no statistically significant 

difference found for FASOS. For the other faculties, 

FHML students are most likely to stay in Maastricht, 

followed by LAW, SBE and FHS students respectively. For the choice of careers, arts, music, 

culture, fashion, media were chosen as a reference category due to the subject of the research. 

The only statistically significant findings were those for medicine, health and pharmaceutics 

and science. Medicine, health and pharmaceutics students were more likely to stay, while 

science students were more likely to be undecided (Appendix 3).  

Respondents were also asked a general question: Which factors are the most 

important to you when choosing the city to live in? The results are represented through the 

descriptive analysis in Figure 2. For the purposes of the study, the important and the very 

important categories were merged. All six factors have passed the 64% threshold. However, 

job opportunities were the most important to the respondents, followed closely by social 

activities.  

 

 

 

Figure 1: 

7.50%

48.90%

43.60%

Intention	to	stay	in	Maastricht	

Yes No	 Undecided

Intention to stay in Maastricht 
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Figure 2: Important city choice factors to UM students 

 

 

The second part of the quantitative questions, the research looked into the importance 

of a number of different factors on the desire to stay. Independent variables included job 

opportunities, international nature, size, cultural and creative places (art galleries, fashion, 

stores, music festivals etc.), family, friends, knowledge of Dutch and Limburgse, costs of 

living, connection to Maastricht and Dutch culture. The analysis (Appendix 4) has identified 

job opportunities, international nature, presence of friends and knowledge of Limburgse as 

factors that encourage people to stay in Maastricht after the graduation. Firstly, people who 

are encouraged or neutral about the international nature of Maastricht are more likely to be 

undecided than not stay in Maastricht. Those students who are neutral about the size of the 

city were also more likely to be undecided than not stay in Maastricht. Respondents who 

were encouraged by creative and cultural places were more likely to report being undecided 

than not staying in Maastricht upon graduation too. The students who connect to Dutch 

culture more were more likely to stay in Maastricht.  

The third part of the analysis was related to the second research question. 

Respondents were asked: How would the development of the following factors influence your 

desire to stay? The factors included entrepreneurship, the technological sector, fashion 

industry, film and performance art, music events, art spaces, creative workspaces and 

incubators. For this, only respondents who reported undecided or not stay were included into 

the analysis. Figure 3 shows the descriptive analysis of the responses by order. For this, the 

‘positively’ and ‘very positively’ categories were taken to sort the factors in descending 



11 
 
 

 

order. Overall, students showed most interest in the development of entrepreneurship and the 

least – in the development of the fashion industry.  

Figure 3: How would the development of the following factors influence your desire to stay?   

 

 

Firstly, there is a similarity between the groups which would be encouraged to stay by 

the development of entrepreneurship and the technological sector. Both groups include 

students interested in business and economics careers, primarily from the SBE. Males are 

more likely to be encouraged by the development of these factors when compared to females. 

Germans have also reported higher interest when compared to the Dutch students. At the 

same time, females showed higher interest in the development of the fashion industry, 

performance art and art spaces when compared to males. SBE students were more likely to be 

encouraged by more music events and the development of the fashion industry when 

compared to other faculties. Belgians showed higher interest in music events and the 

development of art spaces when compared to other nationalities. German students, however, 

were more likely to care about performance art and the fashion industry. In terms of the 

development of creative spaces and incubators, FHS students were most likely to show 

interest, followed by FASOS, LAW and SBE, with FHML being the least interested. 

Discussion and qualitative data  

When comparing the data analysis to the literature review a few discrepancies arise. The 

Dutch study by Venhorst et al. (2010) has suggested that male students are significantly less 

mobile than female students. However, the data analysis in this paper has not shown a 

significant difference regarding the intention to stay across the gender dimension. The results 

in terms of nationality, however, are consistent with prior Dutch research, wherein Dutch 

nationals are more likely to stay in the Netherlands when compared to foreign students 
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(Venhorst et al., 2010). Both the quantitative and the qualitative sections of the analysis have 

shown that the graduates of SBE are not very likely to stay in Maastricht after graduation. 

This is consistent with the Dutch study, which suggests that graduates of economics 

specializations are more likely to move away from the periphery region or abroad in search of 

better opportunities in international financial centers (Venhorst et al., 2010). 

It is important to mention the qualitative responses to gain an insight into the 

students’ motives. Unlike the quantitative data, these outcomes are not generalizable and 

should be treated cautiously. The respondents were asked a question: Would the development 

of cultural and creative industries make you more attracted to living in Maastricht upon 

graduation? If so, how? Out of those who responded ‘yes’, the most common reasons 

included job opportunities and leisure. Some students believe that the development of CCIs 

can provide them a job directly. Others think that it would encourage more international 

companies and tourists to come to Maastricht, offering jobs in such sectors such as finance or 

law. Other respondents emphasized the fact that there is more to life than work and that CCIs 

can provide interesting leisure opportunities. This is consistent with the literature review, 

which emphasizes the importance of soft factors in peoples’ choice of cities. Another group 

of students reported that the development of CCIs could enhance diversity and an 

international atmosphere in Maastricht, making it a more attractive city for living. At the 

same time many international students emphasized a lack of creative events in English as an 

inhibiting factor for them to access benefits of such policy of the Gemeente.  

Those who said that the development of CCIs would not encourage them to stay in 

Maastricht can be divided into two groups. The first group has a strong reason to leave 

Maastricht upon graduation for a variety of factors – moving back to their home country, 

moving to their family or simply preferring to live in a bigger city. Hence, the development 

of CCIs would not be a strong enough factor for them to change their minds. Some people 

also said that they only care about job opportunities and that CCIs are not something they are 

interested in. The other group however, was already satisfied with the creative and cultural 

industries and events that exist in Maastricht under the status quo.  

Respondents were also asked an optional question: Which other factors would 

influence your decision of staying/leaving Maastricht after graduation? Please elaborate. 

The most common response was linked to job opportunities. Many international students 

reported a lack of jobs in English as a deterrent factor for them. Notably, they did not expect 

Maastricht to switch to English. However, they wanted an interim period after graduating 

from university during which they could improve their Dutch and have an English-speaking 
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internship or part-time job in the meantime. A few respondents appreciated free Dutch 

courses offered at UM’s language center and expressed the hope that those could be extended 

beyond A2 level. Many students have also identified the divide between the older and 

younger generations as well as between the Dutch and international students as deterrent 

factors for them to stay in Maastricht. They suggested more inter-group events, places to 

meet and programs as potential solutions to better integration within the city. Lastly, 

respondents noted the expensive and inconvenient public transport in Maastricht. Due to the 

qualitative nature of the responses, it is hard to determine how widespread these complaints 

are. If many respondents identify it as a problem in further studies, development of CCIs 

alone might not be as effective for the municipality. The combination of policies to mitigate 

these concerns together with the development of CCIs can lead to a higher retention rate. 

Recommendations for the municipality  

A lack of employment opportunities in sectors which require highly educated human capital 

serves as a deterrent factor for students’ desire to stay in the region. However, these are the 

individuals who could potentially contribute the most to the economic development of 

Maastricht. Those involved in CCIs are likely to innovate and serve as job creators in the 

city. As the data analysis shows, job opportunities are a very important factor to people’s 

decisions regarding a city to live in. Hence, such policy could encourage more young people 

to come to the city in the long run. This could help the economic development of the region 

and the demographic problem of aging population.  An active policy of the municipality is 

required for such change to happen.  

 Overall, the Gemeente could choose one of the two strategies on a macro level. The 

first one would involve a decision of which industries they want to develop in Maastricht 

based on international demand factors, social importance or historic legacy of the city etc. 

With this strategy, the Gemeente could use data from this survey to see where they are most 

likely to find human capital by looking at which group of students is interested in a particular 

industry. For instance, it would be wise to communicate the policy of the technological 

sector’s development to the SBE German male students. Communication should not, 

however, be only limited to one group of students. However, targeted focus on such groups 

could make a spillover effect of more job creation and, hence, higher retention rates of UM 

graduates and economic development of Maastricht as a result. An alternative strategy would 

include a reverse approach. The Gemeente would first decide which group of students they 

want to retain and then concentrate the resources on the development of those sectors that 

could also provide good economic returns. The reason for the choice of such strategy could 
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be political – for instance, willing to retain Dutch over the international students.  

 If the Gemeente decides to continue with the strategy of investment into CCIs they 

should focus on a better communication strategy. A surprising result of this study is the 

negative attitude of some respondents towards the development of certain CCIs. The 

municipality would need to conduct further studies on the reasoning behind it. Some 

hypotheses may include perception that development of CCIs is mutually exclusive with the 

development of regular industries or dislike of tourists and noise associated with some events 

like music festivals. The next step would include conducting qualitative interviews to get a 

deeper understanding of the quantitative data in the survey. Some qualitative answers have 

already given interesting hints in terms of the directions international students want the 

municipality to take. This includes, for instance, more events in English and free Dutch 

classes. However, broader research on the accuracy of this data and economic viability and 

acceptance by local residents is needed to confirm these hypotheses. 

The municipality can also play a role in developing more international co-operation in 

the Euregio area. This could encourage more international companies to come to Maastricht, 

which already has many German and Belgian graduates. These students can be an asset to the 

companies due to their knowledge of cross-cultural context, language skills and high level of 

education. If the Gemeente decides to pursue the policy of CCI development, they should be 

cautious of blindly following Florida’s theory, as suggested by the literature review. If 

municipalities decide to target the same workforce, their policies are likely to cancel out and 

result in the wasting of resources (Peck, 2005). This can also potentially result in the neglect 

of other groups of the population. Since creative individuals tend to agglomerate in the same 

neighborhoods, a municipality can run into a risk of developing it at the expense of the more 

disadvantaged areas (Peck, 2005). 

Limitations 

At the end of the survey, respondents had an opportunity to leave their comments. Although, 

most of them had a favorable attitude towards the structure of the questionnaire, a few 

reported the confusion with the question: How do the following factors encourage/discourage 

your intention to stay in or leave Maastricht after graduation? When having to rank such 

factors as friends or family on the five-point scale, some were not sure whether to indicate 

discourage/encourage in relationship to Maastricht. Although this group was minor, the 

findings should be looked at critically. Secondly, there is an inherent problem with the 

definition of creative and cultural industries. They are perceived to be limited to the arts, 

fashion, music etc. Despite the provided definition, some respondents who selected 
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technology or entrepreneurship as intended career paths did not say that their future will be 

linked to CCIs.  

Furthermore, for more representative results, the faculties could be broken down into 

departments. For instance, within FHS, there is a big difference in terms of the subjects of 

study of Department of Knowledge and Engineering and the Graduate School of Governance. 

Another limitation is the lack of prior research on this subject in Maastricht, which made it 

hard to compare the findings against prior research. Lastly, for future research, the scope 

should be extended to the Zuyd Hogeschool and UM FPN students in order to give a 

comprehensive representation of higher educational institution students’ intention to stay in 

Maastricht upon graduation. 

Conclusions  

The paper has shown motives of students to stay in or leave Maastricht, and has provided 

some suggestions to the municipality about the possible development of CCIs in the region. 

The factors that determine the desire of UM graduates to stay in the city upon graduation are 

their faculty, nationality and career intentions. Specific aspects of Maastricht, such as job 

opportunities, international nature, connection of the respondents to Dutch culture, creative 

and cultural places, as well as knowledge of Limburgse are major factors that encourage 

some respondents to stay here upon graduation. The study has shown that the development of 

CCIs can positively influence the desire of some of the students, who do not want to stay in 

Maastricht under the status quo or are undecided about it, and encourage them to stay. 

However, the study is limited in its scope and cannot show the extent of this influence. In 

other words, the question of whether the development of CCIs alone can change graduates’ 

intention to stay remains unanswered. However, even with this there is a difference across 

gender, nationality, faculties and career intentions regarding the particular type of the CCIs 

that respondents are interested in. These considerations should help the Gemeente to develop 

a policy that will enhance the development of Maastricht.  
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Appendix 1: Independent variables  

Variable Categories Comments  

Gender - female  

- male  

- Other   

no responses for ‘other’ 

Faculty - SBE 

- FHML 

- FASOS 

- FHS 

- LAW 

FPN excluded due to the lack of 

responses – 9 only  

Nationality - Dutch 

- German  

- Belgian  

- French  

- Other  

For dual citizenship, respondents 

were asked to identify nationality 

they affiliate with the most  

Degree - Bachelor 

- Master 

 

Age  - ranging from 17 to 40 no difference found in preliminary 

analysis, hence excluded from 

further investigation 

Year of graduation  - Ranging from 2016 to 2021 no difference found in preliminary 

analysis, hence excluded from 

further investigation 

Future career interest - Arts, music, culture, fashion, 

media 

- Business and economics  

- Government, policy, politics 

- Medicine, health, pharmaceutics 

- Psychology 

- Science  

- Technology and IT 

- Law  

- Other  

respondents had an opportunity to 

mark several categories  

Factors 

encouraging/discouraging 

desire to leave/stay in 

Maastricht  

- job opportunities  

- international nature  

- size 

- cultural and creative places (art 

galleries, fashion, stores, music 

festivals etc.) 

- family 

- friends 

- knowledge of Dutch 

- knowledge of Limburgs 

- costs of living 

- connection to Maastricht culture 

- connection to Dutch culture 

 

Development of the CCIs 

influencing the desire to 

stay 

- entrepreneurship 

- technological sector 

- fashion industry 

- film art 

- performance art 

- music events 

- art spaces 

- creative workspaces and 

incubators 
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Appendix 2: The desire of UM students to stay in Maastricht after graduation 
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Appendix 3: Correlation between career choice and desire to stay in Maastricht  
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Appendix 4: How do the following factors encourage/discourage your intention to stay in or 

leave Maastricht upon graduation?  

 

 

 


